COLABABY! 
by Michael T. Folie 

Richard/Rachel addresses the audience. 

RICHARD/RACHEL: First of all, I'd like to take a moment to congratulate each and every one of you on the impending birth of your children. Second, I'd like to thank your teacher, Karen, for given me this opportunity to address you here in your Lamaze class. 

My name is (Richard/Rachel) Cortell and I am a Special Programs Marketing Coordinator for the Tasta-Cola Bottling Company. You may have noticed the free Tasta-Cola soft drinks we've provided for you during your breaks. 

(Displays $100 bills) 

Tonight, though, I'm not here to give away soda, I'm here to give away money. That's right. The Tasta-Cola Bottling Company would like to give each set of new parents here tonight $500. I'll bet an extra $500 would come in handy right about now, wouldn't it? 

I know. You're saying to yourself, "what's the catch, (Richard/Rachel)?" The catch is that you and your unborn child could play an important role in the most exciting consumer product marketing program in history.  Soon-to-be-Moms who agree to take part and sign our release will receive one, tiny little injection prior to birth, administered by a fully acredited doctor or nurse. And that's all there is to it. When your child is five, ten and fifteen years old, medical researchers from Tasta-Cola will visit your home, interview you and your child and peform -- completely free of charge -- a thorough physical examination. And you will be paid an additional $500 for each of these visits.  Imagine, a doctor who makes housecalls AND gives you $500. Plus, you will also receive, after each exam, a free year's supply of Tasta-Cola soft drinks. 

(To someone who has tried to ask a question) 

Yes, I'm getting to that. As you know, the world is divided into two kinds of people: those smarties who drink Tasta-Cola, and those poor, misguided souls who, for some reason or another, choose to drink that other cola. Well, our Tasta-Cola research scientists believe they have isolated the chemicals in the developing brain of a foetus that cause that child later in life to prefer one brand of soft drink over another.  I know, it sounds like science fiction. But trust me, if you had seen, as I did, all those little white laboratory mice jumping all over each other to get to that Tasta-Cola feeding tube, you'd be a believer, too. 

Now, if you don't take part in this program, there's a better than 50 percent chance your child will grow up preferring the great taste of Tasta-Cola anyway. And you'll be out a total of $2,000.  In fact, I'm not even supposed to mention this, but a TV movie about the program called COLABABY! is already in the works. And every child who takes part will receive a limited-edition, 50 percent cotton, collector's edition t-shirt that says "I'm a ColaBaby!" 

Any questions? 

Is it safe? I'm very glad you asked that. You know why? Because I've got the answer right here in this little statement that the lawyers tell me I have to read word for word. Let's see. (Reading from card) "You know, the one thing Tasta-Cola values above all else is the total and complete trust ordinary people like you have in our company and our products. Without that consumer trust, we're nothing. So ask yourselves this: would a multi-billion dollar company like Tasta-Cola risk losing that trust?" That just about says it all, doesn't it? Any baby taking part in this program will have three loving parents from now on: Mom, Dad -- and the Tasta-Cola Bottling Company." 

Okay, to get your first $500 and your ColaBaby t-shirt, just come up and see me during the break. All you have to do is sign your name and schedule your injection. We'll take care of everything else.
